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Email Marketing Success for 
Staffing -

Taking Email Beyond the Inbox

So just what is

EMAIL MARKETING?
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So what is EMAIL MARKETING? 

• Email “blasts”

• Newsletters

• Personal emails

• Social messaging

• Service notifications

• Auto responders

Has email marketing lost its IMPACT?

“On Wednesday we sent out our first mailing 
using Haley and received 4 confirmed job
orders within 4 hours. In each case one of 
the 8 candidates was specifically named as 
the person they would like to have come in 
for an interview.” 

The HIGHEST ROI marketing tool
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Four Keys to Successful 
Email Marketing

• Content

• Subject Line

• Design

• Deliverability

Content Is King!

What is Content Marketing?

Content Is King!

“Marketing is telling the world you’re a 
rock star.  Content Marketing is 
showing the world that you are one.”

-Robert Rose CMI



© 2013 Haley Marketing Group | 1.888.696.2900 4

Content Is King!

• Tell your story
• Who is XYZ Staffing

• What makes XYZ Staffing unique

• What type of people work at XYZ Staffing

Content Is King!

• It’s not about you!
• A problem your customer has

• Talk about the customer problem not yourself

• How can you relate to the customer

Content Is King!

“Sell something and you make a 
customer today. Help someone and 

you create a customer for life.“

-Jay Baer
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Content Is King!

• Develop Your Brand
• If you don’t provide your brand to consumers, 
they will make it up themselves.

• Likes and Followers don’t build a 
brand…content does!

• As Social Media use increases, brand 
preference decreases.

• What does your social media, website, blog and 
email marketing say about your brand?

How to get your email opened
Subject Lines

How to get your email opened

Old Version New Version

Want to get hired, improve 
your listening skills

Shut up and listen?

Conducting reference 
checks

Have you ever lied on a 
reference check?

Why are exit interviews 
important?

Before you go…

Employee retention tips You’re fired
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Mobile Revolution

In 2011, 16% of emails were opened on a 
mobile device (iPad, tablet, smartphone, etc.)

In Q2 nearly 50% of emails were opened on a 
mobile device!*

*According to Experian Marketing Services

Mobile Revolution

Is your email 
mobile friendly?

• Subject lines

• Less is more

• Readability.

• Choose background colors wisely

• Call to action front and center

• If all else fails — always include a 
“view as web” link

Maximize your Results!

Build a Questionable Email List
• Scraping data

• Purchasing “opt-in” lists

• Data appending

• Jigsaw & other data services

• Trading lists

• Facebook

• Resumes
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Maximize your Results!

Testing
• Subject Line

• Graphics vs. Text

• Day & Time

• Offer

• Format

Maximize your Results!

Localized Subject Line

“If you could be any superhero for a day, 
who would you be?”

“Silicon Valley – Boom or Bust”

8% views

14% views

Maximize your Results!
Text Link vs. Image Link

4% Clicks 4% Clicks
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Maximize your Results!
Best Time To Send

Month 1

Maximize your Results!
Best Time To Send

Month 2

Maximize your Results!

Lead Generation
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Maximize your Results!

Integration with sales
• Call

• Drop off

• Training

Maximize your Results!
Integration with social media

Maximize your Results!
Blog



© 2013 Haley Marketing Group | 1.888.696.2900 10

Maximize your Results!
Facebook

Maximize your Results!
LinkedIn

Maximize your Results!

Segmentation
• By industry, job discipline, or relationship

• Response lists/non-response lists
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Take Home

Take home

• If you are not already doing email 
marketing, get started NOW.

• Create a PLAN.
– Goals, Content, Calendar
– How you will measure results 

• Choose a PARTNER.

Take home

• DesignMobile Friendly TEMPLATES.

• Produce CONTENT. 

– Keep it relevant, useful, entertaining

– Determine your offers

• Test. Test. TEST.
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Take home

• Think Outside the Inbox

– Integrate with social media

– Integrate with blog

Coming Next:
Staffing World 2012 Recap
Thursday, October 24, 2013 at 2 p.m. EDT

Reserve your seat today! 
www.lunchwithhaley.com

The only educational email marketing system 

created for the staffing industry
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What you get:

• Client newsletter

• Candidate newsletter

• InstantMail

•eCards

•Top candidates

•Hot jobs

•Staffing education

• Print articles

• Staffing Resource Center

• Candidate Resource Center

• Real-time results

• A Marketing Advisor 
dedicated to your success

HaleyMail will help you         
PROVE your value!

SAMPLES
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Standard and Branded Client Newsletters

Standard Candidate Newsletter

InstantMail

Promotions

eCards

Staffing education
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Staffing & Candidate Resource Centers

Call today and mention Lunch with Haley

and receive FREE set-up on Standard HaleyMail!

1-888-696-2900

This offer expires 10/31/2013


