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Staffing Marketing ROI

How to Get More Out of Your
Website, SEO & Social Media
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Today’s AGENDA...

* The tools at your disposal
- Website
- Social Media
- Search Engines
- Social Reviews

*  Why should you care?

* What's working (and what's not)
- Website
- Search Engines
- Social Media
- Pay Per Click (PPC)

* Measuring ROI
- How to measure
- What stats are important
- What to do with the data
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Online Marketing Tools:
Your Toolbox

Your Website
The “hub” of your online efforts

5 Choice for You!

haley

Social Media
A two-way communication tool.

haley
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Search Engine Optimization
Your traffic generator

Will they find your staffing website, or a competitor?

Staffing Website SEO - a knol by Brad Smith
nol google.com/k/brad-smithistaffing website-seo/_4
Images This article outines some of the key elements behind optimizing your staffing website
What do you think happens if they can' find your website? ... f they can' easily
Maps find your website. they may instead register with one of your competitors. ..

Videos For Staffing Website Optimization
News v haleymarketing.comipdls/Staffing_SEO.paf
le Format. PDF /Adobe Actobat
Shopring on Google for“Staffing Senices” and “Staffing Agencies” » 715000, Approximate ...
This guide will help you develop a plan to ensure people find your site, before your
More competitors. . word they use when searching fr your seiices. 3

Social Review Sites
Your candidate’s voice

CoOaa e

“I've worked with two other staffing agencies
and both were atrocious...[staffing firm] was
a breath of fresh air.

“Not worth the time”...
“Only heard back from [Doug] once”...
“Doug never replied” ...
“So disappointed”

Your Online Footprint
Why Should You Care
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Why should you care?

949

of people research online before purchasing something.

Only 6%

of people surveyed said they don't research online
before purchasing something.

Source: Compete.com Shopper Intelligence Study, Debra Miller 2010

Why should you care about SEO?

People are Searching for Local Providers Online

Research firm Kelsey Group found that 97% of consumers use the
Internet to research products or services in their local area.

90% use search engines

48% use Internet Yellow Pages
42% use comparison shopping sites
24% use vertical sites

Source: http:/www.smallousinesssem.com/two-more-studies-confirm-people-research-online-buy-
locally/29( 21{0E7GOP]

Why should you care about social media?

Some of the most qualified candidates are using
social media to aid in their job search.
MBAonline.com found:

« 16% of employees found current job through social media.
« 90% of those seeking jobs have a social media profile.

« 50% of job seekers used Facebook as a job search tool.
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Why should you care about social media?

How employees found their current job:
| 30%
%
n%

2%

I
14% UP FROM
11% IN 2010.
13%

Source: MBAonline.com

Why should you care about social media?

have a profile on a social media site.

use Facebook, Twitter,
or LinkedIn to find jobs.

Source: MBAonline.com

haley

Why should you care about social media?

f ¥ in

ERICANS SAY AMERICAIS SAY RIOMISSAY
GOTTHEN THER CURRENT 08 GOTTHEM THER CURRBNT 108 GOTTHEM THER CURRENT 108

at's equal to the ore than

the. b Thats m
ik City  ontio stato of New Jorsoy. the state of Michigan

© 2011. Haley Marketing Group. 1.888.696.2900




Why should you care about
social reviews?

Consumers are becoming more educated before
making a buying decision:

« High ratings will increase likelihood of purchase for 55% of
consumers (eConsultancy)

« Consumer reviews are 12x more trusted than descriptions by
the company (eMarketer)

« 70% of people consult reviews or ratings before purchasing
(BusinessWeek)

« Traffic to the top 10 review sites grew 158% last year
(compete.com)

What's NOT Working

Brochure-ware websites are
no longer good enough!

Inavero’s research found your
clients and prospects want:

¢ Industry specific staffing trends
e Current salary information

e Quarterly hiring trends by region
¢ Job candidate hiring trends

¢ White papers & best practices
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What's Working: Websites
Sharing current and useful data

PACIFIC
!TAFFIHG

H

What's Working: Websites
Creating landing pages that include great giveaways

_STAFFING SERVICES,.
D e
Warkdaree Stratagies Gutde

What's Working: Websites

Making it easy to do business with your company
=500

LAWTON

HoE Y SEARCH 1085 AESOURCES CONTACT US

REQUEST AN EMPLOYEE
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What's Working: Websites

Offering job listings & job search options

<§ rdalley

Finding extraordinary engineers for exceptional clients

Engineering Jobs

B searcnsans ) (Bp s vpow ) (B own)

What's Working: Websites

What's Working: Blogging

Blogging & adding fresh content that your target
audience cares about

fflsenguinStaff

t Breakfast Trends: Customers Want Healthy and
t Options
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What’'s Working: SEO & Blogging

Fresh content is king!

Search results are best
GO /816 when they are fresh

Giving you fresher, more recent search results
5:00 AM
like warm cookies right out of the.creiT'6r cool refreshing fuit on a hot Google changed their
e bost when they'e freh. Even if you don't specify it in your search, you . .
indexing system to

probably want search results that are relevant and recent

Giventhe increibly fat pace at which iforrtion moves intoday's world,the mostrecent display “fresh” content
torme, the slgorthm needs to be akle to fgure out i & result o 8 wesk as~ more frequently

s recent, or if  result fiom a week ago about breaking news is 1=

Wi completed our Cafieine web indexing system last year, which allows us to crawl and inde;
the web for fresh content quickly an an enarm le. Buiding upon the momentun fiom
Caffeine, today we're making a significant imy 110 our ranking algorithm that impacts

oughly 35 Nearly 35% of all
elovant rests o hess VAR T
searches changed
+ Rocent svents o hot topic. For recent events o hot toics that begi rending on
the web, you want to find the lstest information immediately. Nowe when you seach for because Google now
k ccupy oakl pr for the I nes it the i
R, you s0s s it pageu oat i iy b s o, displays “fresh’ content

What's Working: SEO & Blogging

Case Study 1: Commercial, Healthcare and Government Staffing Firm in
Northern California

Organic Search Engine Tratfic

—+— Number of Keywords|

—=— Visitors from Search
Engines

Blogging started in December 2010 and has produced a
155% increase in targeted traffic from search engines.

What's Working: SEO & Blogging

Case Study 2: Clerical, Professional and LI Firm in Virginia

Organic Search Traffic

4500
4000
3500
3000 s —+— Number of Keywords
2500
2000 =~ Visitors from Search

1500 Engines
1000
500
0

N N RN N P S EPIION
N ] N
S FFE YT FSE T

Date

Blogging has produced a
236% increase in targeted traffic from search engines.
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What’'s Working: SEO & Blogging

Case Study 3: Specialized Recruiting Firm in Baltimore / DC Area

Organic Search Traffic

—o— Number of Keywords.
—=— Visitors flom Search Engines

Number of Keywords
-8588888

Nov D Jan Feb-Mar-Apr- M Jun- Jul- A S Oct-Now D Jan- Feb-Mar- Apr- M
09 ec- 10 10 10 10 ay- 10 10 ug- ep- 10 10 ec- 11 11 11 11 ay
10 10 10 10 11

Date

Blogging has produced a
737% increase in targeted traffic from search engines.

What's Working: SEO & Blogging

Case Study 4: Commercial staffing firms that don’t blog

Organic Search Traffic

—a— Number of Keywords
—=— Visitors from Search Engines|

Oct- Nov- Dec- Jan- Feb- Mar- Apr- May- Jun- Jul11 Aug- Sep-
0 10 10 1111 11 1 111 1o
Dates

What's NOT Working in SEO

+ Standing still and Organic Sear Tt
ignoring SEO

+ Resting on your laurels

+ Ignoring your analytics
reporting (more on that G e D i b A Mo 4411 A S
later) R A

* Not staying up-to-date
on search algorithm
changes

+ Optimizing for the
wrong keywords

© 2011. Haley Marketing Group. 1.888.696.2900




What's Working: SEO

«

LAWTON s comsarmc. s xcurve e

e s s senvees R sEEKGRs st o5 ReSin

ieywords to link to
jages in your websil

What's Working: SEO

Go SIC san diego's top staffing —_—
Keyword Rich Meta Page Titles

Everything The Lawton Group: Staffing, Recruiting, HR Consuting - Southern . TLC Staffing - Directions
v lcstaffing com/

I youd like 1o have & trus partner in mansging your human resources ssuss, tur to

s 05t experienced staffing professionals. The Lanton Group. .

act Us - Search Jobs - Job Seekemseeli Stafing

Videos & Google reviews

Nows +) 9788 Balboa Avenus San Diego, CA 92123
@56) 5636260 |

Vore San Diego, CA Staffing Agency - Aerotek Office Locat Keyword Rich Meta B
relunted-staeslcalfomafsan-diego a<p L

o, Calforna Offce Location a stafing ag. .. Descriptions
Parote bo your nide sigo o ho bost ot

Barito Viay #50, San Disgo, CA 62108

oks
Change locatian i Show map o

Sedona Staffing in San Diego, CA
- fing cam

Show search tools

or, Ron Roberts, recognized Sedona Staffing as one of the County of 2011 Google

County Sups
San Diego's Top Five Employers to assist CalWerks participants o mave ..

What's Working: SEO

Adams & Garth Blag
ith an o
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What's NOT Working in Social Media

+ Bad or missing facebook ¢ TSN
profile graphics INAStaffing <1

* Infrequent updates

*No “Likes” or
“Followers”

* No activity

+ Beating people over
the head with jobs
or irrelevant content

What's Working: Facebook

Visual Attention Level Opacity Map
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What’s Working: Facebook Profile Images
You have space for more than your logo, use it!
facebook 6 facebook 5

AYSIDE facebook

431 EAST COLFAX AVE STE 200
SOUTH BEND INDIANA 48617|

8742325400

 PEGLELINKSTAFFING.{
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What’s Working: Custom Welcome Page

facebook '
SourceAbility, Inc.
- i cact

ndmin ab Options. s stegs

SOURCEABILITY

>

CORPORATE WEADQUARTERS.
urceRbity, nc

S'% Search  i'i Submit 3% Job Seeker
R Jobs R Resume %I Resources

What’s Working: Updating Your Wall

Twice a month isn’t enough!

* Post jobs — just don’t overdo it!

c Captal ofthe World_Austin,
Contact

Came.
54-332-4454.

* Share photos.
+ Add trivia.

+ Highlight your
Employee of the Month.

36 Secking Tips: When emaing poterital employers, prfessional types of emal
h

« Post in Spil’ ational quotes. Persone el adiesses shadd b used ta acess ey and rends, Withthese

i sccount, you can present yoursef in any way you vish by choosing

. Add questions & answers. cttow | How To Do Just about Everything! [ How To

« Link to helpful articles and
resources.

haley

What’s Working: Twitter Custom Backgrounds

bradsmith1a.

signup >

@ bradsmith14

“ Bayside Solutions
@Baysides

© 2011. Haley Marketing Group. 1.888.696.2900
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What’s Working: Twitter #hashtags

' . ' Use #Hashtags

A #hashtag is a way
for people to search
for Tweets around a
central topic.

For example:
#CharlieSheen

or: #dallas #jobs

haley

What’s Working: Twitter Lead Generation

Twitter’s advanced
search can be used
as a great lead
generation tool.

Advanced Search

Use ths form to automatially construct your query. (Akemately, you can type search opertors
box)
Find tweets based on...

fthg jing need
@naios: We need a Javacript Ninjall DM if you're looking for ajop | Alloftesewerds. - hiingnee
s hiring!1l #nowhiring! This exact prase
g0 via Twitter for Mac - Repl

11 Best Buy Is hiring for its Kings Plaza location. The new
120 .. hitp:/ftmi me/anzt None of these vards

Iy 25. They ne
S
This hashtag

On a hiring spree and need about 4 Sr. C# Gevelopers, a stud
lyst, two BI Architects (SGL and Cognos), and a SQL DBAI Call MEI!
190 via Linkedln - Rply - Vigw Twragt

iten in Any Language

Places  Nearthis place dallss

http:/search.twitter.com/advanced Within this distance (50 v| © mies O kiometers

Raley

What’s Working: Complete LinkedIn Profiles

P
Linked in. 1. First item people look at

is your title.

Edtproie | ViewPro

2. If this doesn‘t say.
100% complete, fix it!

3. Your profile is:
4. Update your indexed by Google,
status frequently. use keywords!

curten « Diroctr o SEO .
Marketing Grow

5. If you don’t have more than
i you're not
trying hard enough!

Esucaton sl Caloge

6. Integrate everythitig you
do online.

© 2011. Haley Marketing Group. 1.888.696.2900
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What’s Working: Linkedin Company Pages

Linked ifi.
You can now add company
d status updates — great place to
share news and blogs,

Peaple can now récommend.
your company instead of
individual recruiterst

Use the "Spotiight” to
highlight promotions,
«offers, new services; efc.

Share more detail about
canpany divisions or
services offerings and
link back to your website.

What’s Working: Linkedln Groups

efe.net S5
" » Search for and answer
| Loking o new ways o ecr e i questions posed by other

s Director postior ving facilies. AnY Sugs; group members.

=« Post discussions, blog topics,
“' RE: Nice to meet you! articles, jobs, etc.
n silyan French-Giobal Leas,
B outcouring 6. consuting ord .
_ e « Send connection invitations to
Date: March 15,2011 other group members.
Bra-same here | ha read ons ofyour e .
e 1o connectwih 1 persar | Thank yau for being pat o my nebword  can i
i anywty somati,do 1 e know
SR illyan
On 031511 10.38 A, Brag Smithwite
Hdian,

Thanks for Inkedin. s nice

Brag

What’s Working & What’s Not: Google Plus

Too new to know for sure!

same) . + Claim your company
|'\C||ey name

* Insert a quality profile
image

+ Eye studies show that
updates with images get
better results

For more tips visit:
http://askhaley.haleymarketing.com/tag/google-plus-for-staffing
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What’s Working: Google Remarketing

paign: Remarkeling

e L e PR TIE . . Stay top-of-mind

= * Target warm leads
* Huge exposure
* Low cost

578 57008

e 30,000
: Impressions

Under $100

So how can you
measure results?

Monitoring Tools: Google Alerts

Google alerts Google Alert for today

10 now resuls or hiring (CA | “california)
o suls v

bamin@halzymaeingcom ¥
mall b

Crasta Aler

Create alerts for:

« Hiring and jobs in your market
« Company name

« Recruiter names

« Competitor names

= Client-and prospect-names

haley

© 2011. Haley Marketing Group. 1.888.696.2900
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Monitoring Tools: Social Mention

social

Real-time social media search and analysis;

in| Al

or select social media sources

Trends: Bronx Zoo Cobra s riog, 2011 Juno

Social Media Alerts Realtime Buzz Widget
Like Google Alerts but for sacial media b P

Recelve free dally email alerts of your brand,
campany, CEO, marketing campaign, or on a 9
developing news story, a competitor, or the

latest on a celebrity

Create an alert

Display realtime buzz on your site or blog.

www.socialmention.com

Monitoring Tools: Google Analytics

Dashboard

Google Analytics: Key Stats to Track

Time on Site: Is your site
Dash “sticky” and interesting?

(average for staffing firms is about 1:25)

Bounce Rate: People leaving
after visiting just one page.

N
7N ~—e
'\_ A \./_. T N~— A

—"\\,

10,767 visits T 78.83% Bolince Rate

S 20,122 Pageviews ~rAn) 00:00:48 Avg. Time on Site

A 187 Pagesivisit - 87.89% % New Visits

New Visits: Are you
attracting new people?

© 2011. Haley Marketing Group. 1.888.696.2900




Google Analytics: Key Stats to Track

Top Exit Pages Now 1, 2011 - Dec 1, 2011

Top Exit Pages

Will help you determine if specific pages on your
site are losing people.

Google Analytics: Key Stats to Track

Traffic Sources Overview Nov &, 2011 - Dec &, 2011
€ o

VA VA N NG AN

Al traffic sources sent a total of 732 visits

Traffic Sources Overview

Will help you determine where traffic is coming from
and if job boards are valuable sources of traffic.

Google Analytics: Key Stats to Track

Search sent 54 total visits via 43 keywords.
Fillrd for keywords containing "stein’

Traffic Sources: Keywords

Will help you determine what keyword searches are
driving traffic to your site (shows the ROI on blogging
and SEO).

© 2011. Haley Marketing Group. 1.888.696.2900
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Google Analytics: Key Stats to Track

N
.\./-\.\-. /,\'/ \'/ /'\.\,\,\/.(\,\_ ..... yd

1,497 pages were viewed a total of 20,122 times

Top Content

Shows overall traffic and performance statistics for each page of
your website. This will help you evaluate performance and adjust
content and calls to action on each page.

Staffing Marketing ROI
How to Get More Out of Your
Website, SEO & Social Media

P2 QUESTIONS:
@ | 0@ 1.888.696.2900
) )
G ey @bradsmith14 @haleymarketing
‘www.facebook.com/ Haley Marketing/

Q&

@
aley

Be on the lookout for our 2012 schedule!
www.lunchwithhaley.com
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19



