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“I’ve worked with two other staffing agencies 
and both were atrocious...[staffing firm] was 

a breath of fresh air.”

“Not worth the time”…
“Only heard back from [Doug] once”…

“Doug never replied” …
“So disappointed”
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Source: Compete.com Shopper Intelligence Study, Debr a Miller 2010
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People are Searching for Local Providers Online

Research firm Kelsey Group found that 97% of consumers use the 
Internet to research products or services in their local area. 

• 90% use search engines
• 48% use Internet Yellow Pages
• 42% use comparison shopping sites
• 24% use vertical sites 

Source: http://www.smallbusinesssem.com/two-more-studies-confirm-people-research-online-buy-
locally/2901/#ixzz1fOE7G0Pj
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Some of the most qualified candidates are using 
social media to aid in their job search.

MBAonline.com found:

• 16% of employees found current job through social m edia.

• 90% of those seeking jobs have a social media profi le.

• 50% of job seekers used Facebook as a job search to ol.
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Consumers are becoming more educated before 
making a buying decision:

• High ratings will increase likelihood of purchase for 55% of 
consumers (eConsultancy)

• Consumer reviews are 12x more trusted than descriptions by 
the company (eMarketer)

• 70% of people consult reviews or ratings before purchasing 
(BusinessWeek)

• Traffic to the top 10 review sites grew 158% last year 
(compete.com)
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Brochure-ware websites are 
no longer good enough!
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Sharing current and useful data
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Creating landing pages that include great giveaways
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Making it easy to do business with your company
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Offering job listings & job search options
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Dynamically updating job listings on other pages
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Blogging & adding fresh content that your target 
audience cares about 
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Fresh content is king!

Search results are best 
when they are fresh

Google changed their 
indexing system to 

display “fresh” content 
more frequently

Nearly 35% of all 
searches changed 

because Google now 
displays “fresh” content

%���/!�% 
����������7��� �����
Case Study 1: Commercial, Healthcare and Government  Staffing Firm in 
Northern California

Organic Search Engine Traffic
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Blogging started in December 2010 and has produced a 
155% increase in targeted traffic from search engin es.
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Case Study 2: Clerical, Professional and LI Firm in  Virginia

Blogging has produced a 
236% increase in targeted traffic from search engin es.

Organic Search Traffic
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Case Study 3: Specialized Recruiting Firm in Baltimo re / DC Area

Blogging has produced a 
737% increase in targeted traffic from search engin es.

Organic Search Traffic
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Case Study 4: Commercial staffing firms that don’t blog

Organic Search Traffic
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Organic Search Traffic
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• Standing still and 
ignoring SEO

• Resting on your laurels

• Ignoring your analytics 
reporting (more on that 
later)

• Not staying up-to-date 
on search algorithm 
changes

• Optimizing for the 
wrong keywords
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Keyword Rich Meta 
Page Titles

Keyword Rich URLs

Keywords in headlines (H1 tags)

Using keywords to link to other 
pages in your website
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Keyword Rich Meta 
Descriptions

Keyword Rich Meta Page Titles
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Use keywords to link to other 
pages in your website

More blog posts = More chances 
to rank well in search engines

Use keyword rich “tags” at the 
bottom of each post.   
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• Bad or missing 
profile graphics

• Infrequent updates

• No “Likes” or 
“Followers”

• No activity

• Beating people over 
the head with jobs 
or irrelevant content

%���/!�% 
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People look at your profile image immediately.

What’s Working: Facebook Profile Images
You have space for more than your logo, use it!
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What’s Working: Custom Welcome Page

What’s Working: Updating Your Wall
Twice a month isn’t enough!

• Post jobs – just don’t overdo it!

• Share photos.

• Add trivia.

• Highlight your 
Employee of the Month.

• Post inspirational quotes.

• Add questions & answers.

• Link to helpful articles and 
resources.

What’s Working: Twitter Custom Backgrounds
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Use #Hashtags

A #hashtag is a way 
for people to search 
for Tweets around a 
central topic.  

For example: 
#CharlieSheen

or: #dallas #jobs

What’s Working: Twitter #hashtags

Twitter’s advanced 
search can be used 
as a great lead 
generation tool.

http://search.twitter.com/advanced

What’s Working: Twitter Lead Generation
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What’s Working: Complete LinkedIn Profiles
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What’s Working: LinkedIn Company Pages
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What’s Working: LinkedIn Groups
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What’s Working & What’s Not: Google Plus

Too new to know for sure!

• Claim your company 
name

• Insert a quality profile 
image

• Eye studies show that 
updates with images get 
better results

For more tips visit:
http://askhaley.haleymarketing.com/tag/google-plus- for-staffing
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What’s Working: Google Remarketing

• Stay top-of-mind

• Target warm leads

• Huge exposure

• Low cost

30,000 
Impressions

Under $100
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Create alerts for:

• Hiring and jobs in your market

• Company name

• Recruiter names

• Competitor names

• Client and prospect names
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Create alerts for:

• Hiring and jobs in your market

• Company name

• Recruiter names

• Competitor names

• Client and prospect nameswww.socialmention.com
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If you don’t have it, get it!

�  ��������(��)!� C�(�����!�� ��
�)�

Bounce Rate: People leaving 
after visiting just one page.

New Visits: Are you 
attracting new people?

Time on Site: Is your site 
“sticky” and interesting?  

(average for staffing firms is about 1:25)
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