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Welcome to

Eastmark Consulting.

Supporting the Financial Community since 1988

Does your website

Does it INSTANTLY tell people what you do?

Does it send a STRONG message about your company?
Does it send THE RIGHT message about your company?
Does it COMPEL visitors to take action?

Is it EASY to navigate?




Does your website

Does it RANK highly with search engines?

Does it ATTRACT quality clients and candidates?

Does it allow you to easily POST JOBS and ADD content?
Does it help your sales people to SELL more effectively?

Is it LOWERING your cost of recruiting?

Does your website

Does it keep visitors ENGAGED?

Does it generate lots of REPEAT traffic?
Does it include a STRONG call to action?
Does it integrate with SOCIAL MEDIA?

Is it more than 3 YEARS OLD?

results...

« Berks & Beyond’s new website launches May 2009

15x the web traffic by August 2009!

QPS Companies launches new site in April 2008
candidate applications increase 250%!

(and at least one new client EVERY week!)

Redfish Technology launches new site for Green Tech

site ranks #1 on Google, MSN and Yahoo!




strategy.

v = .
\What are your goals? aPs

First impressions

Positioning A & 2 i "]
Credibility ”R & 'n -
Education (" ¥
Enhance / g ) 8
Streamline the LookinaTor fYdlk Looking For People

service process
Improve customer
experience : :
Promotion & ’ o e [Ee—
Lead generation

CAREER CENTER

haley

Creating a

Content = e [[Medical
Design

Conversion

Promotion

Creating a site

Killer Content: o
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Clearly defines how you HUNTER

want to be seen. STATFING IAC
Tells a story.

Educates people about
your services.

Adds value for your
clients and prospects.

Gives people a reason
to come back.




What makes

Great Information
How-to's
Market data
Statistics & charts
1st person success stories
Great pictures
Facts not marketing hype

content?

Great Writing
+ Strong opinions
* Loaded with personality
* Irreverent humor
Sincerity
Clarity
It's NOT about you

Creating a

Killer Functionality:

* Makes it easier to do
business with you.

Reduces the cost
of doing business.

Delivers a “WOW”"
customer experience.

Makes your site
fun & memorable.

FurstStaffing
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WELCOME TO FURSTSTAFFING
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What are

Client Features
« Client extranet

« Candidate feedback
« Open JO status reporting

« HR & staffing
Market data

with local / industry experts
Interactive features

« eNewsletter archive / opt-in

« Blog - HR / industry

« Local office information &

Want more ideas?

Email dsearns@haleymarketing.com _ for our Staffing Website Features Checkiist

features?

Candidate Features
« Candidate extranet
« Online application / update

+ Assignment feedback
b board
+ Searchable job postings

g & training
Job search counseling
* Resume & interview tips
+ Career advice
- Salary data
Interactive features
« eNewsletter archive / opt-in
+ Blog — unique career content
+ Local office information & maps




Creating a

Killer Design & Structure:
« Easy to get around.

¢ Minimum clicks.

« Captivating design.

« Uncluttered.

What makes a design?

« Use the CASE method
« Look at the leaders inside and outside the staffing industry
« Learn from firms with big budgets

Creating a

Conversion:

« Compelling offers.
« Clear call to action.
« Easy to respond.

« Minimize distraction.




What are

Great jobs

Unique referral fees
Free information
Discounts

Resume critique
Salary benchmark

Forms
* Form design

¢ Landing pages

Creating a

Promotion:

Sell your offers
within your site.

Promote offers
on other sites.

Maximize the
value of social media.

Don’t neglect
offline marketing.




What are promotions?

» Search Engine Optimization
(SEO)

Pay Per Click Advertising
(PPC)

» Social Media Marketing

What are promotions?

Email campaigns
» eNewsletters
» Blogging
Give away content
Online PR

» Job postings

Creating a site

» Determine what you want
your website to accomplish.

¢ Determine the content and features
your site needs to reach your goals.

» Review your current site and
perform a gap analysis.




Creating a site

Determine the best structure.
Use the CASE method for design ideas.
Optimize your site to maximize conversion.

Track results and continue to optimize.

Coming Next:

Thursday March 11, 2010

Reserve your seat: www.lunchwithhaley.com




Why Haley Marketing?

* We know staffing!
« 13 years of staffing industry experience
+ More than 200 staffing websites developed
« Marketing for staffing is ALL we do!

« We have the right skills — all in-house.
« Creative, copy, technical, marketing strategy
+ PHP, Javascript and Flash programming
Certified Inbound Marketing professionals
And even a Wharton MBA

Why Haley Marketing?

« We're a web integration partner for:
+ ABD
« Bullhorn
+ COATS
+ eEmpACT
. VCG

* We offer proprietary web tools just for staffing firms
« Job board software
(so you can easily add job posts to your website)
Automated job posting to Indeed, Simply Hired, Twitter & Facebook
Integration with HaleyMail email marketing
Custom resource centers for your clients and candidates

Why Haley Marketing?

* We create the most ASA VOICE award winning work
« Website design awards in 2005, 2006, 2007, 2008 and 2009
« Direct mail awards in 2004, 2005, 2006, 2007, 2008 and 2009
« Best of Show awards in 2005, 2007, 2008 and 2009

« Our websites get great results!
More traffic to your website — clients and candidates
More response to your open jobs
More inquiries from prospects
More resources for your sales team




And our clients like us!

as Haley are a joy to work with. Not only do
they understand the staffing industry, but they worked
hard to “get” us and were very patient through the process
of designing our web-site. Their newsletter program and
the HR Resources pages have helped us stand out among
the crowd and to compete head-to-head with the big guys.
I recommend them with confidence!

Shannon Erdell
TLC Staffing

“The Greentech Industry is a fast growing segment in the
Engineering and IT fields. Before Haley Marketing's
SEO work on our website, we didn't even rank within the
first five pages of search results. But now, when
someone searches on "Greentech Recruiters” we rank
#Lin Google, Yahoo, MSN and all the other major
search engines.”

Andy Nacsi
edfish Technology

Haley had “experience working with cutting-edge
tools and s s on
building sites for the staffing industry, which gave
us an edge because they'd worked with
companies like us in the past. It freed up our
time, because we were overseeing and we were
not bogged down in the trenches working on the
build-out ourselves.
Jill Welskopt
QPS Companies

1 didn't know whether or not to start this e-mail off with
asimple ‘Good Morning’ or a 'WOW' The website
actually ‘moves'! | haven't read every line but | love
the way it moves! | am really impressed and thank
you for the job you've done
Angelita Jones
Eastern Personnel Services

Yes, they really do!

“Adams & Garth Staffing and Executive Search have
worked with Haley Marketing since late
decided to begin interviewing compani
website. After two years, | can say with 100% confidence
that we picked the right partner. Not only did our website
win an award from ASA, we have received hundreds of
great comments about the appearance, content and
functionality of our site. We have found Haley to be
extremely responsive and customer service oriented; |
would recommend them highly.
Lee Witherow, President
Adams & Garth Staffing

“Just wanted to bring to your attention that our website is
now at 10,700 plus for the visitors in the past 30 days.
We were at 8200 last month. New visits are above 68%.
Our efforts are really paying off, and are site is gaining
strength month after month. | think we are kicking as

Chris Garner
Berks & Beyond Employment Services

“I just wanted to thank the Haley Marketing team
for our new website. Our entire thrilled to
now have such a strong and professional web
presence. We couldn't be happier! You have
been wonderful to work with and we look forward
to working with you on other marketing efforts in
the near future.”
Kerrianne Mustard
Alegiant

“Just a short comment on the web site your team put
together for us: Excellent job! Well Done! It is crisp and
clean as | had hoped for, excellent colors, nice
navigation - a really good piece of work.

Thank you and please thank your team members from

me and congratulate them on a job well done! | forgot to

mention meeting the deadlines. | know that was not easy
considering when you got what."

K.D. Nyegaard

TORQWorks

Here’s how we'll
develop your website

(yeah, it's a lot of work, but you'll love the result!)




...and here’s your Haley team!

Let us help you create a website
1.888.696.2900




